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Social Media Terms You May Need To Know:
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1. Social networking (Facebook, LinkedIn, 
Google+, WhatsApp, Telegram)
• Why people use these networks: To connect with other people (and 

brands) online.





2. Media sharing networks 
(Instagram, Snapchat, Tic 
Toc, YouTube, Flickr)

Why people use these networks: To find and share 
photos, video, live video, and other media online.



TikTok

At first, TikTok videos could only be up to 15 seconds long, but the 
company recently extended the limit to 60 seconds when you 
string 4 15-second segments together. However, this only applies 
to videos recorded natively on the app. If you upload a video that 
was created elsewhere, it can be longer than 60 seconds.



3. Discussion forums (reddit, Quora, Digg)

• Why people use these networks: To find, discuss, and share news, 
information, and opinions.



4. Bookmarking and content curation 
networks (Pinterest, Flipboard)
• Why people use these networks: To discover, save, share, and discuss 

new and trending content and media.



5. Consumer review networks (Yelp, Zomato, 
TripAdvisor)
• Why people use these networks: To find, review, and share 

information about brands, products, and services, as well as 
restaurants, travel destinations, and more.



6. Blogging and publishing networks 
(WordPress, Tumblr, Twitter)
• Why people use these networks: To publish, discover, and comment 

on content online.



7. Social shopping networks (Amazon, Etsy, 
Fancy)
• Why people use these networks: To spot trends, follow brands, share 

great finds, and make purchases.



8. Interest-based networks (Goodreads, 
Houzz, Last.fm)
• Why people use these networks: To connect with others around a 

shared interest or hobby.



9. ‘Sharing economy’ networks 
(Airbnb, Uber, Marketplace, Craigslist. Kijijii)
• Why people use these networks: To advertise, find, share, buy, sell, 

and trade products and services between peers.


